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ENERGY DRINKENERGY DRINK

BRAND IN THE U.S.BRAND IN THE U.S.

NOW AVAILABLE IN NOW AVAILABLE IN 66  COUNTRIESCOUNTRIES
CANADA · U.K. · IRELAND · AUSTRALIA · N.Z. · FRANCECANADA · U.K. · IRELAND · AUSTRALIA · N.Z. · FRANCE

98.7%98.7%
ACV COVERAGEACV COVERAGE

SOLD IN SOLD IN 241,000+241,000+ STORES ACROSS THE U.S. STORES ACROSS THE U.S.

PRODUCTPRODUCT
LINESLINES

CLINICAL
STUDIES 

NATURAL INGREDIENTS. REAL FUNCTION.NATURAL INGREDIENTS. REAL FUNCTION.
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DROVEDROVE 30.3%  30.3% OF U.S. CATEGORYOF U.S. CATEGORY
GROWTH IN 2024GROWTH IN 2024

CAFFEINE WITH PURPOSE.CAFFEINE WITH PURPOSE.
200MG 200MG PER CAN = PER CAN = 50%50% OF DAILY RECOMMENDED CAFFEINE INTAKE OF DAILY RECOMMENDED CAFFEINE INTAKE

**    FDA recommends ≤ 400mg/day for healthy adultsFDA recommends ≤ 400mg/day for healthy adults
**    Actual caffeine content may vary slightly depending on the product line or flavor.Actual caffeine content may vary slightly depending on the product line or flavor.


